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Helpful readings:

4. Additional articles on PEST analysis

    
http://www.corex.net/visitors/pest.htm
    
http://www.netmba.com/strategy/pest/
    
http://www.keynote.co.uk/GlobalTimber1999.pdf  (example in the timber industry: pages 133-135)
5. Additional articles on PEST and Porter's 5 forces

    
http://www.mgt.smsu.edu/mgt487/external.htm
6. Expanded version of e-business roles analysis

    
http://digitalenterprise.org/models/models.html
