Emyyeipnuotikotnto, avamtuén
OVTOYOVIGTIKOU TAEOVEKTILOTOC KO
EAANVIKT TPOYLOTIKOTNTO, OPOl
ocvuPartoi; APIVITA: o Eeymprot)
TEPIMTOGC



COMPANY HISTORY - PROFILE

Ewoote€t ypovia mpiv o Nikog ko 1 Nikn Kovtouava
TOPTYOYOV GTO POPUOKELD TOVG TPOiIOVTO PAGIGUEVA GE
QLTIKEC 0L DAEC KO GTOL TPOTOVTA. TNG LEMGoOG (LEA, KEPT,
BactAkdg moATOg ,yOpN)

EAAHNIKO ITEPIBAAAON KAAAYNTIKOY

*Y ynAn amoooyn ToV EIGAYOUEVEOV

*O1 EAMANVEC TTapaywyol Topnyoryav mTpoidvto mass market

*H évvola Tov puotkov —kaAALVTIKOD terra incognita

Founded in 1979, APIVITA is Greece’s leading company in
natural products. Its philosophy 1s based on ancient Greek
values coupled by modern production techniques and unique
marketing concepts.
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H aAlayn otpoatnyiknc-USP

*  Avantoén 01ebvoug avTaymvIGTIKOD
TAEOVEKTLLOLTOG

* Emxowovia opauatog Kot priocopioc g
eTaPlog

e XUOGTNUATIKN EMTOIMEN TNG KOUVOTOUIOG KO
enévovon oto R&D

* YynAn aicOntikn

e 2TPOTNYIKEC GLUUOYLES



« The name APIVITA comes from
the Latin words apis (bee) and
vita (life); it sums up our
Identity and philosophy.

» The open circle formed by the
necklace symbolizes
dedication,continuous
development and improvement.

« QOur logo is inspired by the Bee
of Malia, a rare piece of
Minoan jewelry from the 16th
century BC, which symbolizes
fertility and harmony.




OPAMA

e 'OMoI gpeic otnv eTaipia APIVITA
NPOAYOUKE TO PUCIKO, MOIOTIKO,
EAANVIKO TpOno (wnc, UIOBETWVTAC
anoAuTa Tnv apxaloeAANVvikn aAnbesia
oTI N dlatnpnon TN avepwmnivne (wnc
NPoUnoBETEl TOV EVAYKAAIOHO TWV
a&lwv TNC apuoviac, Tou pubuou Kai Tou
LUETPOU.



AVTAYWVIOTIKO TTAEOVEKTNHO
n EAANnvIKR XAwpida

Greece 1s home to 5,500 different plant species,
more than any other European country. Some of
them (gum mastic of Chios, Dittany of Crete) are
unique in the world; many of them have
pharmaceutical properties. Thanks to the climate
of Greece and especially its sunshine, Greek
extracts are more potent; APIVITA 1s the only
company 1n Greece that actually produces extracts
itself, combining them in formulas of safe and
effective products.



STRUCTURE

The community of bees have repeatedly been
monitored and appreciated by scientists for their
team spirit, discipline, clear structure and setting
of priorities. The bees work together harmoniously
and are totally dedicated to their common goal of
producing honey.

Our company 1s 1nspired by the world of bees; 1t 1s
structured 1in a way that promotes harmonic
competition, collaboration and discipline towards
our common goals.



AWARDS for Design & Packaging

New York Festival 2002
Bronze Award for Packaging Design of the PROPOLINE Range.

Recognition and Publication in the Creative Review Annual 2002

Ermis Awards 2002 — Silver Award forPackaging of PROPOLINE
Range

EVGE 2002 — Distinction for Packaging of PROPOLINE Range
New York Festival 2003

Distinction of Packaging forAROMATHERAPY BASIC
London International Advertising Awards 2003

Distinction of Packaging forAROMATHERAPY BASIC
London International Advertising Awards 2003

Distinction for BRAND BROCHURE of AROMATHERAPY

Ermis 2003 Gold Metal for BRAND BROCHURE of
AROMATHERAPY



H AnooToAn pac yiveral pyo...

AvaocTnAwaon Tou papuakeiou Tou Ayiou ‘'Opouc

To gpapuakeio Tou MnaAaAa 10pubnke To 1890 ano To
papuakonolo MnaAaia, Aidaktopa Tou AlO.
AnoTeAoUOoE KOUPBIKO ONUEIO AdiKWV KAl HOvVaxwV.
®povTI(e TNV 1IATPOPAPHAKEUTIKN NEPIOAAWN TwWV
povaxwv. Alatnpouce NOANEC BEpanEUTIKEC
OoUVTAyeCZvAloyn Balov kat epyareinv Tov
moaAoveapuakeiov (Cuyot, yovold, Opyava EpyacTnpiov
nAwiog tovddyictov 100 etov) PopuroKommAeio LE
exyvAicuota fotavmv, Baupata, WTptkous 0ivous amo
Botava g meproyng ko tpoiovta g APIVITA
OloxkinpoOnke to 2005



H dpaon pac enifpaBeveTat...

 Prix de Beaute 2005

E101k0 Bpofeio Kotvmviknc
gvocOntomoinonc Ko TpocPOPaC



Strategic Alliance with WWEF

APIVITA supports the work of WWF Greece In the
protection of the Greek natural environment
common action for the protection of Greek flora.
active participation in the WWEF

campaigns creating awareness on

environmental 1ssues.

economic support to the organization.



APIVITA group comprises of APIVITA and REMEK,
Greece’s oldest
pharmaceutical company, acquired by APIVITA in 2001

APIVITA Group
]
APIVITA REMEK
ETHICALS
PROPOLINE
GUERBET
AROMATHERAPY EXPORTS
COOPER
EXPRESS APIVITA SHOPS*
COLGATE
Gl 2 i o THIRD PARTIES
DISTRIBUTION|
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In 2003, exports were more than doubled,

compared to 2004, reaching a total value

of 2,6mil.
Sales per country 2004

4o &% 100
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