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Feported visitors expenditure, % of total Gross Mational Income



Expatriate capital invested into plantations and sugar mills

Expatriate management and control

Mono-Crop export orientation

Profit repatriation

Large ‘unskilled’ Black slave labour force

Mass exploitation of a majority black population by a minority white
population

The majority of the hotels, airlines, restaurants, tour operators/travel
agents are owned and based in a foreign country

Majority of skilled and high paying jobs go to ‘white’ foreigners

Countries are almost totally dependent on international tourism
expenditure as a large percentage of GNI

Profits are repatriated or retained to the foreign countries where the
hotels are based

Large unskilled mainly ‘black’ resident labour

Mass exploitation of majority black population by a minority 1% elite
class.






Visitors in the Caribbean (2003-2014).

Destination 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014
Antigua and Barbuda 182423 245797 245384 X53660 261,7B6 265841 4410 229943 M1 331 246926 2 243932 249316
Aruba 641,906 728157 TI2514 694372 772073 EMTT4 812623 0 B24330 2 BABO97Y 903034 979256 1,072,082
Bahamas 1,428,599 1450043 1514532 1491633 1537726 1462404 1327005 1,370,135 1346372 1421341 1363487 1421860
Barbados 531,211 551502 547534 562558 572937 H67667 51BS564 531180 567724 536,303 508520 519,598
Belize 220574 250831 236573 2 MTA0B 251,655 225027 227  MIHW 50264 20 IFT136 94176 321,217
Bermuda 256563 271607 269576 2298973 30554 263613 2135860 2231262 2 X6038 2 232063 2 286343 2 M6
British Virgin Islands 184,777 304,518 337135 356,271 358056 345934 308,703 330343 337773 351404 355677 386,049
Cayman Islands 293515 250929 1678001 267257 291503 302879 27958 288272 309091 321,650 345387  3E1ElG
Cuba 1,894,746 2048572 2319334 2220567 2152221 2348340 2429809 2531745 2716317 2838169 2A51330 3001958
Curacan 221,390 2343 222070 24383 22907E2 408942 366,703 341656 390297 419621 440044 @ 450,953
Dominica 71048 80,087 19,257 43,916 76,515 BO410 74,923 76,517 75,546 78119 78,277 81,472
Dominican Republic 3,268,182 3443205 3690692 3965055 3979582 3979672 3992303 4124543 4306431 4562606 4689770 5141377
Grenada 142333 133865 QB 244 118,420 120118 1296056 113370 110471 118295 112307 116456 133,521
Guyana 100511 121989 1165% 113474 131 467 132776 141,063 151926 156910 176642 165841 206,824
Haiti 136031 96,439 112267 1077B3 386060 258070 387219 254732 4B755 349,237 419736 465,174
Jamaica 1,350,284 1414786 1478663 1678905 1,700,785 1767271 1831097 1921678 1951752 109B6,084 2008409 2080181
Martinigue #5424 470801  4B4.127 502,053 503,107 4Bl 226 443202 476402 495538 2 4B7.359 489706  4E9 561
Puerto Rico 1,324,568 1411910 1465292 1485296 1356470 1321506 1300783 1,369,197 1448710 1560472 1588677 16BBA4T2
St Lucia 276948 298431 317939 302510 287435 205761 2 27B401 305937 312404 3068001 318626 @ 338,158
St Maarten 427587 475031 467861 467804 460407 475410 440,185 443136 424340 456,720 467,259 409920
5t Vincent and the 78,535 86,727 05,506 97 432 89,637 E4,101 75,446 72478 73,866 74,364 71,725 70,713
Grenadines
US Virgin Islands 618703 658638 607033 671362 693372 GE3294 666,051 691194 67R962 7ATA0]1  T02963 730,367
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75-85% of vacation expenses in all inclusive are allocated to tour operators, hotels,
airlines)

(In DR earnings per room spending a have dropped from US$318 in 1982 to US% ‘
154.00 (cabezas, 2017)

- and us’ syndrome
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stay there. s not good for tourism”
(Sealy, 2018).
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(X (Goodwin, 2008; Williams, 2012; Wong, 2015; Cabezas, 2008)
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Tactics used by Brtish tour operators to reduce hotel rates

- Unethical practices - Misquoting travel demand statstics/Creating
(deception) illusions of poor demand

- Wiithholding advanced bookings to create
illusions of poor demand

- Creating stories and scenanos that play on
hot=liers’” sensitivities

- Reporting in advance bookings only after
receiving lower rates

- Whithholding payment to gain extra bank interest

- Fabricating stories of customer dissatisfaction

- Inciting customers to complain once at the
destination

- Mot passing on discounts to travelers but

deducting additional discounts from hotel

involces to maxamize profits

Closing out hotels in opaerating systems

Misrepresenting hotel start ratings

Owerinflating the cost of the vacation

Intimidating contractual tactics

Flaying hotels against the other at the

destination

Threatening to remowe hotels from brochures

Redirecting wvisitors to other properties or

islands/fdestinations

- Withholding payvment or late payment

- MNegotiation - MNegotiating brochure contribution in initial
contracts

- HAsking hotels to fund additional marketing
campalrgns

- MNegotiating for run-of-the-house rates

- MNaegotiating/Renegotiating advantageous cut-off

- Intimidation/Owver
controlling tactics

perods
- Re-negotiation of rates midway into contractual
period.
- Strategic Alliances - Wertical and horizontal alliances

- Capital investmeants and lcans into hotels at the
destination in returm for preferential rates

- Representation services at the destination
through local companies/fown representatives

- MMarket domination through oligopolistic
structures
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